According to UNESCO’s ISCED (2011), professional/occupational programmes are career‑oriented, follow industry standards, and include practical training or work‑based learning. Academic programmes focus more on theoretical knowledge, research, and critical thinking, often preparing students for further study or academic careers. From these definitions, two sets of competencies were identified: academic competencies (critical thinking, disciplinary inquiry, theoretical understanding, research and knowledge production, academic writing and communication) and professional competencies (workplace readiness, technical expertise, applied problem solving, practical performance, professional communication, industry exposure, portfolio or product development). Using content analysis, courses in the BA Publishing Studies and MPUB curriculum were evaluated against these competencies to determine whether they were academic, professional, or both.

	COURSE CODE
	COURSE
	CREDIT HOURS
	ORIENTATION (ACADEMIC / PROFESSIONAL OR BOTH)

	BI 151
	Introduction to Publishing 1
	3
	ACADEMIC

	BI 161
	Introduction to Printing 1
	3
	BOTH

	BI171
	Drawing I
	2
	PROFESSIONAL

	BI 173
	Basic Design
	3
	BOTH

	BI 181
	Introduction to Desktop Computers
	2
	BOTH

	ILS 151
	Information Literacy Studies I
	2
	ACADEMIC

	ENGL 157
	Communication Skills
	2
	ACADEMIC



FIRST YEAR SECOND SEMESTER
	COURSE CODE
	COURSE
	CREDIT
	ORIENTATION (ACADEMIC / PROFESSIONAL OR BOTH)

	BI 152
	Introduction to Publishing II
	3
	BOTH

	BI 172
	Drawing II
	3
	PROFESSIONAL

	BI 174
	Introduction to Book Design
	3
	BOTH

	BI 182
	Introduction to Desktop Computers II
	2
	BOTH

	ILS 152
	Information Literacy Studies II
	2
	ACADEMIC

	ENGL 158
	Communication Skills
	2
	BOTH

	BI 162
	Introduction to Printing II
	3
	BOTH



In the first year of the BA Publishing Studies programme, students take a total of fourteen courses. Out of these, four are classified as academic: Introduction to Publishing I (BI 151), Information Literacy Studies I (ILS 151), Communication Skills I (ENGL 157), and Information Literacy Studies II (ILS 152). Two courses are professional in orientation, namely Drawing I (BI 171) and Drawing II (BI 172), which emphasize practical artistic skills. The remaining eight courses are hybrid, combining both academic and professional competencies. These include Introduction to Printing I (BI 161), Basic Design (BI 173), Introduction to Desktop Computers I (BI 181), Introduction to Publishing II (BI 152), Introduction to Book Design (BI 174), Introduction to Desktop Computers II (BI 182), Communication Skills II (ENGL 158), and Introduction to Printing II (BI 162). This distribution shows that the first-year balances foundational theory with practical design and technology skills, leaning heavily toward hybrid learning experiences.
	







SECOND YEAR FIRST SEMESTER
	COURSE CODE
	COURSE
	CREDIT
	ORIENTATION (ACADEMIC / PROFESSIONAL OR BOTH)

	BI 257
	Principles of Publishing Management
	2
	ACADEMIC

	BI 281
	Language and the Editor
	2
	BOTH

	BI 263
	Literature in English
	2
	ACADEMIC

	BI 251
	Business of Publishing
	3
	BOTH

	BI 253
	Key Concept in Contemporary Publishing
	3
	ACADEMIC

	BI255
	Editorial Theory and Practice
	3
	BOTH

	BI 261
	Printing Technology
	3
	BOTH

	BI 263
	 Typography for Printing
	3
	BOTH

	BI 265
	 Materials Technologies
	3
	BOTH

	BI 271
	 Illustrations
	3
	BOTH

	BI 273
	Concepts in Book Design
	3
	BOTH

	BI 275
	Computer Applications in Book
	3
	BOTH

	FC 181
	French for Communication Purposes
	2
	ACADEMIC

	Math 255
	Statistic
	2
	ACADEMIC

	Soc 253
	Social Structure of Ghana I
	2
	ACADEMIC

	BI 283
	Library Studies I
	2
	ACADEMIC

	BI 285
	Textbook Publishing, I
	2
	ACADEMIC






SECOND YEAR SECOND SEMESTER 
	COURSE CODE
	COURSE TITLE
	CREDIT
	ORIENTATION

	BI 258 
	Principles of Publishing Management II
	2
	ACADEMIC

	BI 282
	Language and the Editor II
	2
	BOTH

	BI 286
	Seminar in Book Industry
	2
	ACADEMIC

	ENGL 263
	Literature in English II
	3
	ACADEMIC

	BI 252
	Principles and Practice of Copyediting
	3
	BOTH

	BI 234
	Publishing Production
	2
	BOTH

	BI 256
	Typography for Desktop Publishing
	2
	BOTH

	BI 262
	Print Production and Processes
	2
	BOTH

	BI 264
	Product Design and Development
	2
	PROFESSIONAL

	BI 266
	Materials Technologies II
	2
	BOTH

	BI 272
	Advance Illustration
	3
	BOTH

	BI 274
	Typefaces: Their Development and Classification
	2
	BOTH

	BI 276
	Print Media Reproduction Theory
	2
	BOTH

	FC 182
	French for Communication Purposes
	2
	BOTH

	BI 284
	Library Studies II
	2
	ACADEMIC

	Math 256
	Statistics II
	2
	ACADEMIC

	Soc 254
	Social Structure Ghana II
	2
	ACADEMIC

	BI 286
	Textbook Publishing II
	2
	ACADEMIC



The second year is the most course‑intensive, with thirty‑five courses offered. Fifteen of these are academic, including Principles of Publishing Management I (BI 257), Literature in English I (BI 263), Key Concepts in Contemporary Publishing (BI 253), French for Communication Purposes I (FC 181), Statistics I (Math 255), Social Structure of Ghana I (Soc 253), Library Studies I (BI 283), Textbook Publishing I (BI 285), Principles of Publishing Management II (BI 258), Seminar in Book Industry (BI 286), Literature in English II (ENGL 263), Library Studies II (BI 284), Statistics II (Math 256), Social Structure of Ghana II (Soc 254), and Textbook Publishing II (BI 286). Only one course, Product Design and Development (BI 264), is purely professional. The majority, nineteen courses, are hybrid, such as Language and the Editor I (BI 281), Business of Publishing (BI 251), Editorial Theory and Practice (BI 255), Printing Technology (BI 261), Typography for Printing (BI 263), Materials Technologies I (BI 265), Illustrations I (BI 271), Concepts in Book Design (BI 273), and Computer Applications in Book Design (BI 275), among others. This year demonstrates a strong emphasis on integrating theoretical publishing knowledge with applied skills, reflecting the programme’s dual academic and professional orientation.











YEAR 3 FIRST SEMESTER
	COURSE CODE
	COURSE TITLE
	CREDIT
	ORIENTATION

	BI 357
	Publishing Law I
	2
	ACADEMIC

	BI 359
	Media, Publishing and Society
	2
	ACADEMIC

	BI 365
	Print Production and Estimation
	2
	BOTH

	BI 381
	Authorship Development
	3
	BOTH

	BI 383
	Communication Research Methods
	2
	ACADEMIC

	BI 351
	Desktop Publishing Practice
	3
	BOTH

	BI 353
	Marketing in Publishing
	3
	ACADEMIC

	BI 361
	Bookwork and Imposition
	3
	BOTH

	BI 363
	Print Finishing
	3
	BOTH

	BI 371
	Illustration III
	3
	PROFESSIONAL

	BI 373
	Design and Production Control in Publishing
	2
	BOTH

	BI 375
	Computer-Aided Design
	3
	BOTH



YEAR 3 SECOND SEMESTER
	COURSE CODE
	COURSE TITLE
	CREDIT
	ORIENTATION

	BI 392
	Publishing and Print Production
	6
	BOTH

	BI 394
	Authorship Development
	3
	BOTH

	BI 396
	Attachment Report
	4
	BOTH

	BI 398
	Independent Study / Project Report
	4
	ACADEMIC



In the third year, students complete sixteen courses. Five are academic, including Publishing Law I (BI 357), Media, Publishing and Society (BI 359), Communication Research Methods (BI 383), Marketing in Publishing (BI 353), and Independent Study/Project Report (BI 398). One course, Illustration III (BI 371), is professional. The remaining ten courses are hybrid, such as Print Production and Estimation (BI 365), Authorship Development I (BI 381), Desktop Publishing Practice (BI 351), Bookwork and Imposition I (BI 361), Print Finishing (BI 363), Design and Production Control in Publishing (BI 373), Computer‑Aided Design I (BI 375), Publishing and Print Production (BI 392), Authorship Development II (BI 394), and Attachment Report (BI 396). 













FOURTH YEAR SEMESTER 1
	COURSE CODE
	COURSE TITLE
	CREDIT
	ORIENTATION

	BI 453
	Publishing Law II
	2
	ACADEMIC

	BI 483
	Thesis Writing
	4
	ACADEMIC

	BI 485
	Operations Management in Publishing
	2
	ACADEMIC

	BI 491
	Entrepreneurship & Small Business Management I
	3
	BOTH

	MGT 453
	Accounting
	2
	BOTH

	BI 451
	Editorial Production
	3
	BOTH

	BI 457
	New Title Development Project I
	3
	PROFESSIONAL

	BI 461
	Bookwork and Imposition II
	3
	BOTH

	BI 463
	Colour Printing
	3
	BOTH

	BI 471
	Illustration IV
	3
	BOTH

	Bl 473
	Computer-Aided Design II
	3
	BOTH



FOURTH YEAR SEMESTER 2
	COURSE CODE
	COURSE TITLE
	CREDIT
	ORIENTATION

	BI 456
	Multimedia Design and Development for Publishers
	3
	PROFESSIONAL

	BI 484
	Thesis Writing II
	3
	ACADEMIC

	BI 486
	Advertising and Book Promotion
	2
	BOTH

	BI 492
	Entrepreneurship & Small Business Management
	3
	BOTH

	MGT 454
	Finance
	2
	BOTH

	BI 452
	Editorial Management  
	3
	BOTH

	BI 454
	Applied Management Cases
	2
	BOTH

	BI 458
	New Title Development Project II
	3
	PROFESSIONAL

	BI 462
	Printing Plant Management 
	3
	PROFESSIONAL

	BI 464
	Print Quality Management
	3
	BOTH

	BI 466
	Trends in Printing Technology
	2
	BOTH

	BI 472
	Illustration V
	3
	BOTH

	BI 474
	Project Design and Colour Imaging Procress
	3
	PROFESSIONAL



The final year of the undergraduate programme consists of twenty‑four courses. Four are academic: Publishing Law II (BI 453), Thesis Writing I (BI 483), Operations Management in Publishing (BI 485), and Thesis Writing II (BI 484). Five are professional, including New Title Development Project I (BI 457), Multimedia Design and Development for Publishers (BI 456), New Title Development Project II (BI 458), Printing Plant Management (BI 462), and Project Design and Colour Imaging Process (BI 474). The majority, fifteen courses, are hybrid, such as Entrepreneurship & Small Business Management I (BI 491), Accounting (MGT 453), Editorial Production (BI 451), Bookwork and Imposition II (BI 461), Colour Printing (BI 463), Illustration IV (BI 471), Computer‑Aided Design II (BI 473), Advertising and Book Promotion (BI 486), Entrepreneurship & Small Business Management II (BI 492), Finance (MGT 454), Editorial Management (BI 452), Applied Management Cases (BI 454), Print Quality Management (BI 464), Trends in Printing Technology (BI 466), and Illustration V (BI 472). 




MPUB Year 1 Semester 1
	COURSE CODE
	COURSE TITLE
	CREDIT HOURS
	ORIENTATION

	MPUB 551
	Editorial Processes
	3
	ACADEMIC

	MPUB 553
	Principles and Practices of Publishing
	3
	ACADEMIC

	
	Research Methods
	3
	ACADEMIC

	MPUB 557
	Innovation and Entrepreneurship in Publishing
	3
	BOTH

	MPUB 559
	Book Marketing and Distribution
	3
	BOTH

	MPUB 561
	Publication Design
	3
	ACADEMIC

	MPUB 563
	Print Production
	3
	ACADEMIC

	MPUB 565
	Textbook Publishing
	3
	ACADEMIC

	MPUB 567
	Creative Writing
	3
	BOTH



MPUB Year 1 Semester 2
	COURSE CODE
	COURSE TITLE
	CREDIT HOURS
	ORIENTATION

	MPUB 552
	Rights Management
	3
	ACADEMIC

	MPUB 554
	Publishing Business with Project Management
	3
	ACADEMIC

	MPUB 556
	Research Methods
	3
	ACADEMIC

	MPUB 558
	Publishing Project
	3
	BOTH

	MPUB 562
	Electronic Publishing
	3
	BOTH

	MPUB 564
	Advertising and Promotion in Publishing
	3
	BOTH

	MPUB 566
	Print Estimation and Logistics
	3
	BOTH

	MPUB 568
	Textbook Evaluation
	3
	ACADEMIC

	MPUB 560
	Copyediting and Proofreading
	3
	BOTH



The first year of the Masters of Publishing (MPUB) programme includes eighteen courses. Ten are academic, such as Editorial Processes (MPUB 551), Principles and Practices of Publishing (MPUB 553), Research Methods (Semester 1 and 2), Publication Design (MPUB 561), Print Production (MPUB 563), Textbook Publishing (MPUB 565), Rights Management (MPUB 552), Publishing Business with Project Management (MPUB 554), and Textbook Evaluation (MPUB 568). Eight courses are hybrid, including Innovation and Entrepreneurship in Publishing (MPUB 557), Book Marketing and Distribution (MPUB 559), Creative Writing (MPUB 567), Publishing Project (MPUB 558), Electronic Publishing (MPUB 562), Advertising and Promotion in Publishing (MPUB 564), Print Estimation and Logistics (MPUB 566), and Copyediting and Proofreading (MPUB 560). This year blends advanced theoretical study with applied publishing practices, preparing students for both academic inquiry and industry engagement. There is no purely professional course in the first year of Masters of Publishing.






Year 2 Semester 1
	COURSE CODE
	COURSE TITLE
	CREDIT HOURS
	ORIENTATION

	MPUB 651
	Seminar in Publishing
	4
	BOTH

	MPUB 653
	Thesis/Project
	8
	ACADEMIC



Year 2 Semester 2
	COURSE CODE
	COURSE TITLE
	CREDIT HOURS
	ORIENTATION

	MPUB 652
	Advanced Seminar in Publishing
	4
	BOTH

	MPUB 654
	Thesis/Project
	8
	ACADEMIC



In the second year of the MPUB programme, students complete four courses. Two are academic: Thesis/Project I (MPUB 653) and Thesis/Project II (MPUB 654), which emphasize independent research and scholarly contribution. Two are hybrid: Seminar in Publishing (MPUB 651) and Advanced Seminar in Publishing (MPUB 652), which combine theoretical discussion with practical industry applications. This final year is heavily research‑oriented, ensuring that graduates produce significant academic work while also engaging with professional publishing contexts.




	Year
	No of courses
	No of Professional
	No of Academic
	Both

	1
	14
	2
	4
	8

	2
	35
	1
	15
	19

	3
	16
	1
	5
	10

	4
	24
	5
	4
	15

	Total
	89
	9
	28
	52




	Year
	No of Courses
	No of Professional
	No of Academic
	Both

	1
	18
	0
	10
	8

	2
	4
	0
	2
	2

	Total
	22
	0
	12
	10



	
	No of Courses
	No of Professional
	No of Academic
	Both

	BA
	89
	9
	28
	52

	MPUB
	22
	0
	12
	10

	Total
	111
	9
	40
	62



The BA Publishing Studies programme comprises eighty‑nine courses, with twenty‑eight academic, nine professional, and fifty‑two hybrid. This demonstrates a strong emphasis on blending theory with practice, ensuring graduates are prepared for both academic research and industry work. The MPUB programme, by contrast, is more academically weighted, with twenty‑two courses in total: twelve academic and ten hybrids, but none purely professional. Together, the two programmes offer a comprehensive pathway from undergraduate to postgraduate study, balancing academic competencies such as critical thinking and research with professional competencies like technical expertise, industry exposure, and applied problem solving.


