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1nto traditional economic activities such as petty




o apprenticeship in hair dressing or dressmaking.

The market for their products is already chocked. After

their apprenticeship they do not have the Patronage they

éxpect and when such a situation arises they become

frustrated and turn

to the commonest of all trades

usually intertwined.

To improve the business life of the woman, there 18 the

need to understand her circumstances and its effects on

the enterprise.

negative ones.

To be able to come out with any meaningful strategy or

solution, there is the need to access entrepreneurial

qualities that Ghanaian women possess. It is from this



point that one can think of improving her business

skills, access CO credit, technical solutions as well as

family problems.

Even though there has been significant growth of female

self-employment, much of what is known about their

characteristics, their motivations, family background,

occupational experiences and problems are based on

studies of male entrepreneurs.

whether or not female entrepreneurs have peculiar

characteristics, identify them and recommend lines of

action.

1.2 SIGNIFICANCE OF THE STUDY
SIGNIFICANCE OF THE STUDY




ive It will help financial
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self confidence, resourcefulness, innovative, creativity,

initiative taking, independence and leadership.

1, 'Mc Clelland, D. C, The Achieving Society, Priceton, New Jersey, Van Nostraud, 1961,
P. 16

" Shapero, A., Entrngranuurshig and Economic Development, Proceedings of Project ISEED,

SUMMER 1975), P. 187



E
,
:

traditionally seen as

housekeepers, firewood gathers 1livestock raisers in

children.?

female entrepreneurship in Ghana. This ranges from

publishing and advertising to manufacturing and

construction. They are small and medium sized without

branches. The enterprises are started with the

pProprietors own capital and little credit from financial

institutions.

- Bonsu Sakeena, "Women and Development™

- A research project in part fulfillment of a
B.A. Degree, University of Ghana Legon. Unpublished 1980

4. Population Cencus Ganl, Ashanti Regional Report P. 187

- 8 Loc. Cit



tailoring, pottery, soap making, batik, tie and dye

goods. It was found out that the level of education does

investment .’

6. Amusah, Mary, "High Level Female Entrepreneurship in Ghana", A project submitted in
Part fulfillment of B.A. Decree 1977, Unpublished, Unversity of Ghana Legon 1977.

e Boadu-Ansgah, Hardy Yaw, ‘The role of women in the development of small-sgcale

industries. A case-study; of sub-urban Accra’ A project submitted in part-fulfillment

of B.A Degree at University of Ghana, 1988 unpublished.






Also a study by Elvina Haick on educated women traders i

Kumasi revealed that educat i

taxes, 1low sales and problems associated with the

research into the venture of the Ghanaian women, her
problems and probable solutions to them. While all
these areas of research have provided wvaluable insights
into not only the nature and characteristics of women and
their wventure and general entrepreneurial factors

affecting performance, many questions; remain unanswered.

ventures? What is the impact of their background on the
growth of their businessg? How can policy makers and

financing institutions identify persons who can be better

entrepreneurs?

8. Haick Elvina, ‘Educated Women Traders in Kumasi A case-study of Adum Area and the

Central Market, A project in part-fulfillment of B.A Social Sciences Degree, U.S.T.

Kumasi, 1987, P.34

9. 1 bid., P44



real interest and desires before you become involved i

the entrepreneurial process.

The entrepreneurial process involves identifying and

evaluating the opportunity, developing a business plan,

determing the resources required and the management of

the resultant enterprise created.

important to have certain personal entrepreneurial
competencies. These are important in starting as well as
running a business. Below are the ten personal

entrepreneurial competencies established from earlier

researchers.

THE TEN ENTREPRENERIAL COMPETENCIES

- Opportunity seeking and initiation
i1i. Risk taking

1ii. Demand for efficiency and quality
1v. Persistence in the face of obstacles
V. Commitment to work contract

vi. Information seeking

vii. Systematic planning and monitoring

viii Goal Setting

Ll
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activities he

initiatives.

RISK TAKING

Can you take risk with

know the outcome? Every

associated with it. An

risk-taker.



—— ——— ﬁ — ——

, there is the ;

obtain resources Cto maintain an effective

research and development unit capable of prod:

With a high technology company there will be the
raise more capital, more management skill to d

produce, finance and market the new. product.

14




challeng

persistence must



business must

Personally seek information from

clients, suppliers or Competitors.

needs of Customers,




and their Competitions, the strength of public opinion

and governmental Pressures as well as the

the knowledge and skill of the entrepreneur, under such

situations it is best to consult experts i1n that field.

17 LIBRARY
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be a good source of data for future management de

» Mmarket it and c.

money and above all he has the confidence that h

Lo move on through difficult times. He always

confidence to try again when at first he




of success.

to influence

willingly towards the goals he has set and

to the best of their capabilities. This can be done by

the use of deliberate Strategies to influence or persuade
them.

\

is reflected

when it comes to his dealings with his suppliers and

customers. He

is able to market his products easily, at

21



The childhood family environment Plays a major role in

making an entrepreneur. These include birth order,

activity.

22



finance, developing channels of distribut]

marketing are Very important. These are refle

subsequent career.



INTRODUCTION

This chapter will Present and analyze data collected by

the researcher. The study was conducted in

Sekondi/Takoradi, the regional capital of Western region.

Forty women were interviewed at the Takoradi Market

Circle, forty were interviewed at the Takoz;adi

Training college, all in

demographic characteristics of respondents, the

24



Level

Type of —
Respondents No. Formal | First | Second Third | n
Education Cycle Cycle Cycle |
5. i
Higher” Educa- | \N%‘

tional Insti- - | - 60 40

1(
tutions | | | |
| |
Market Area 35 25 32.5 7.5 1(
Rural Setting 50 30 | 20 - L1

gurce: Author’s Field Survey, July. 1996

s well as those in the Higher Educational Institutions (H.

id formal education above the first cycle. All the responde

ie H.E.I. had 100% of i1ts respondents in this class whilst

irket Area had 40% of respondents having education above the

ycle. 80% of respondents in the rural area had no formal edt

25



: Author’s Field Survey, July 1996,

percentage of single women in the Ssurvey was recorded

I.I. 22 of the respondents in the H.E.I. as compared to 14

et Area. 3 persons out of the 20 interviewed in the Rur

g were single. The number of married respondents in all ¢

¢ identified areas of the survey was 42 and each area

recortc
=

ents. It is obvious therefore that the number of marr

b-ll the rural area is comparatively higher.

the research it was evident that the single women in

- @ccounted for a greater percentage of the respondents

hhlw 30 years. As large as 67% of the respondents were be

M- The age of respondents ranged between 20 years and
*- (See Appendix)

26



Source of
Motivation

Higher Educational
Institution

8 PR S ™ I21

urce: Author’s Field Survey, July 1996.

27



-"‘ Percentage Distribution of Respondents Degire to set up

own Business

ce: Author’s Field Survey, July 1996,

ndents from the question.

own because of

\security. A greater percentage of this group were students who

28



jyle 3.6 Distribution of

Businesses that Res
wish to Enter
"'-—_'—'—-—-—__,—_______

Type of

N
Responses
Respondents

Those already inp |

Those who may wish
Business

Lo set up one
o2 1 iy 1
Dress Making 10 >
— —
s

2
0il Extraction 7 .
Wholesale/ 28 | 5
Retail
——
|Farming 14 . o X
1sh Smoking 2 ’ .
i‘ Fis ! ) ' . s
[ Teaching 4 :
L1di - | 2
|Building
Construction )

rce: Author’s Field Survey July 1996,




Ratings

Respondents —— = |

High Average Low

Above 7 6 & 5 | Below 5
Higher Educa-
tional Insti- 22 18 | -
tutions
Market Area

-
on
=
08
~J

Rural Setting 6 12 2

ource: Author’s Field Survey, July 1996.



Operated their own

their businesses were

_ 'to their localities and no Plans were made to improve their

ces of finance or fesource acquisition.

ability to plan. Respondents from the

* H.E.I expressed a

willingness to learn what they did not know from others (28
i

nts) some of them had immediate or long term plans to be

ved. 4 of the H.E.I. respondents

v had their own businesses kept
E

inancial records and the reason given, was to know whether
i ~

r businesses were achieving success or not. Some of the

salers and retailers kept financial records. Apart from some

he literate women who kept records of the finances., some

.
a1

tate women respondents kept financial records with the help

children. Others expressed the desire to keep such

but they were constrained by their ability to read and

P 32



'; Author’s Field Survey, July 1996.

B
l-"::ﬂ 3+8, the rural women interviewed did not keep financial

8 and assessed their success in their ability to keep the

_5Ioing. From table, 3.9, 75% of the respondents could be

b

"
E.

—

ed as women who could plan their venture successfully and

through its success. The group which had the greatest

I;#ylge of good planners were those in the Higher Educational

ey

itutions.
LiEt_'
=
T 33
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t Area

1l Setting




st 25 who fell in the low POower exhibitors -
flected in table 3,10

power Exhibited by Resgondents

e s
Type of Respondents |
atings . : T f
, Higher Educatlonal Market Rural Total
Institution

Setting
[ i “_ iog el
". ow Power

1 s ———
 otal 1 0 [ o




€ntrepreneurs. Education though not

increasing one’s
confidence and helping in determining whether one is

succeeding or not.

1i. There is low ability to take risk among the

respondents. This was peculiar with the market

women and the women from the rural setting. It can

be said from the analysis of the survey that as one
pPprogresses up the educational ladder one builds his

confidence to address sltuations. Because of the

iii. When it comes to planning, it can be said that most
women respondents plan by the day. No records were
kept and they only determined their success by
their ability to pay their creditors and not based

on good financial records. Planning entail not

36
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1V,

vi.

formal training either managerial or technical

concerning their business. There is the need for

37






CHAPTER FOUR

4.1 RECOMMENDATIONS FOR IDENTIFYING POTENTIAL
SELOMMENDATIONS FOR IDENTIFYING POTEN

WOMEN ENTREPRENEURS

Analysis of the Survey revealed that most of the women

were 1in their prime age and were either in their own

businesses or had the zeal Lo set up one. Also their

Therefore in determining potential women entrepreneurs

the following must be considered.

39



women 1ntcrvimd either took over the

business of the parents or had some childhood

ii.
and used for future assessment. There will be a
need therefo_re for program implementers to find a
way of improving the literacy level of would be
entrepreneura.
1ii

Once the above requisites are satisfied there is

the need for short-listing of applicants by using

the researcher’s designed

40



iv. When selected there i1s the need for training.

Formal training is required to help improve the

person who does not have these entrepreneurial

qualities stands a high risk of failing.

., Finally, there is always the need to distinguish
the enterprise frdm the development of the
entrepreneur. Supporting one and ignoring the other
will not achieve any good and one must not be

denied the support it needs in favour of the other.

4.2 CONCLUDING REMARKS

Entrepreneurship must be seen as a career and an

entrepreneur goes through stages of development. These
are 1nfluenced by education, childhood influences,

personality wvalues and interest, childhood family

41
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There ig more therefore to a Successful business than a
good idea.



-fulfillment

Of B.A. Degree 1977
University Of Ghana Legon,

Unpublished 1977 .

. Boadu-Ansah, Hancy vaw,

'The role of Women in the Development
of Small Scale Industries

A case study of sub-urban

A project submitted in part fulfillment of B. A

Degree at University of Ghana Legon,

"Unpublished, 1988.
Bonsu, Sakeena,

.Ashanti Regional Report. 1984

A., Entrepreneurship and Economic Development,

(Proceedings of Project,

Shapero,

ISEED. Summer 1975) .
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Respondent’s age

.. Occupation
j,' Present Marital Status

Mother’s Occupation

| 3 a. Business Owner
D . Professional
< White collar
d. Homemaker

Father’s occupational status

a. Business Owner
b._ Professional

< 8 White collar
d. Blue collar

Do you have your own business or would you wish to start one?

What is your primary motivation to start a business?

a. To make money
D, To create job security
G, To be powerful

45



a Spouse
ﬁ b Friend
1 C Father
: d Mother
'; e Children

succeed
a Luck
b Hard work
= Good ideas
d Money

anything else?

If you are frightened of something, will you Cry to conquer

the fear?

are willing to try?

Do you enjoy something just to prove you can?

DO you persist when others tell you 1t can not be done?

46



U0 you prefer to let a fried decide on a place for an outing?

D " !
O Your conversations discuss people, events or ideas?

If you want something, do you ask for it or wait till someone

teCognises your need?

47
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a. Do you often feel "That’s just the way things are done

and there isg nothing I can do about it™"
Do you want to be in charge and responsible?
Do you communicate with others effectively

CO make others

understand and to be able to follow your dreams?
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Above 40 Years
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